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Book your
demo

your story

Make your brand more performative, predictive and

productive with our award-winning Al CommsTech suite.

« Land more PR pitches with our
generative and predictive Al

 Discover and engage with
more than 500MM influencers

- Track news sources, blogs,
social networks, and podcasts

PRophet

prprophet.ai

Predict what's possible.



Challenges & Opportunities for
Communications Professionals:

Industry Experts
Spotlight Key Trends




Industry Experts Spotlight Key Trends for 2025

With the rapid rise of Artificial Intelligence (Al) tools, the future is certainly here in the evolving
world of communications and public relations. The challenge for public relations and
communications professionals will be to utilize Al efficiently and ethically while still preserving
the human touch.

“We believe that Al will revolutionize how PR professionals approach commmunications, making
the process more efficient and impactful,” says Jennifer Hammers, Executive Vice President
for Sales & Marketing at ACCESSWIRE. “Al will simplify key tasks, such as curating tailored
media lists through advanced algorithms that analyze journalist preferences and past
coverage, saving hours of manual research. Crafting messages will become easier with
Al-powered content generators that help refine tone, optimize for SEO, and tailor outreach
for specific audiences. As these technologies grow, ethical Al use will be critical to
maintaining trust, ensuring transparency and addressing misinformation.”

“It is constantly becoming more difficult to get — and hold — people’s attention,” notes
Lauren Easton, Vice President of Corporate Communications, The Associated Press. “As

communicators, we must continue to think creatively about our message and be nimble
and agile as we find new ways to reach our intended audiences, wherever they may be.”

€As these
technologies grow,
ethical Al use will
be critical to
maintaining trust.’
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“Artificial Intelligence is already moving deeply into public relations, marketing and advertising,”
points out Sean D. Williams, Associate Teaching Professor at Bowling Green State University.
“Al needs lots of power — as the world continues to move toward renewable energy, how
will there be enough to support Al alongside everything else? How should we use Al ethically?
What does Al mean for strategy, creativity and human communication? What about
disinformation? These are the questions that we predict will seize the moment in 2025 and

beyond.”

“In 2025, strategic communications in healthcare will emphasize hyper-personalization and
digital engagement,” predicts Debi A. Miller, Ed. D., APR, Fellow PRSA, Director of
Communications, Cone Health. “Al-driven tools will tailor messages for diverse audiences,
fostering connection with patients and employees alike. Transparency and trust will remain
essential as health systems address public health challenges and partnerships. Social media
and digital platforms will enhance real-time communication, while internal strategies will
prioritize collaboration and employee engagement. These efforts will align communications

with organizational goals and the evolving needs of patients and communities.”

In 2025, Daily Buzz sees PR staying powerful with a human touch! While Al may help with

quick media updates and trend tracking, we prioritize a personalized approach to client
service. Our team works closely with clients, leveraging hands-on experience to drive im-
pactful campaigns. In a tech-driven world, we keep things human-centered, ensuring each
campaign feels authentic and effective.

“2025 will continue to see the PR industry shaped by Al & Big Data-driven communications
strategies,” agrees Rainer Maassen, Founder & Managing Director, Convento. “The abundance
of influencers and available channels makes it harder to cut through the noise and reach the
right target audience for your brand. Leveraging the right tools to build stronger, mutually
beneficial relationships between journalists and sources becomes even more important.
While Al optimizes efficiency, PR professionals will have to find the right balance of human
creativity paired with cutting-edge technology to shape their brand’s voice.”
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Doug Simon, CEO of D S Simon Medla, says, “Clarity about the country’s direction and the
elimination of election noise will create a tremendous opportunity for communicators and
brands to tell their stories across platforms. The upside in spending on communications will
increase. Spending on healthcare, public affairs, technology, energy and consumer
products should increase. Companies that benefit from spending from the Inflation
Reduction Act will increasingly promote the work that they are doing. It should be a record
year for the PR industry.”

‘The future demands
public relations
practitioners

who can leverage
technology responsibly.’

“With Al's rapid integration into daily commmunication functions, junior roles will increasingly
evolve toward data-informed communication engineering, where creating, curating and
analyzing content is essential,” reports Jessica M. Graham, APR, Fellow PRSA, Founder &
CEO, Fionix Consulting. “Al will also redefine the collaboration between PR and marketing,
accelerating the need for a cohesive approach that amplifies brand authenticity and
resilience — with communications increasingly taking the lead. Those who prioritize ethics,
adaptability and authenticity will help the industry thrive, making 2025 an impactful year for PR.”
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“In 2025, video will be essential in internal communications, ” believes Thibaut Machet,
Co-founder and CEO of PlayPlay. “As attention spans shorten, organizations must adapt
by using engaging video content that reflects how employees enjoy consuming new
information today. A video-first strategy can enhance employee engagement and foster strong
connections within and across teams. The future of commmunications is visual, dynamic, and

driven by the power of video.”

“2025 will revolutionize our industry, and promises innovation, disruption and endless
potential,” explains Aaron Kwittken, CEO & Founder of PRophet. “The evolution of Al will
expose Al-washing and hollow claims, while cognitive Al emerges over generative Al as
the new focus. Human-Al boundaries blur as Al tools master creativity, challenging
professionals to ensure authenticity. Autonomous agents, once sci-fi, are now redefining
efficiency, managing tasks, and delivering insights with unprecedented ease. It's a paradigm
shift that will transform efficiency and productivity.”

‘Those who

prioritize ethics,
adaptability and
authenticity will help
the industry thrive./

“Al's honeymoon in PR may be over — 2025 is where the ‘real life’ kicks in,” predicts Maciej
Wrdéblewski, Head of Marketing at Prowly. “Last year, it dazzled us with possibilities but now,
it'’s time to get tactical. | see the trend shifting from ‘wow’ to ‘how’ as PR pros refine their
Al strategies, integrating it into workflows to make us faster, sharper, yet unmistakably
human. At Prowly, we're here to support that shift. Al-powered tools can handle the heavy

lifting, but the real magic — creativity, authenticity and trust — will still come from PR pros.”



rts Spotlight Key Trends for 2025

"In 2025, PRToolFinder expects to see Al continue to be embedded in nearly all tools, but
the quality and pace of implementation will vary,”" says Gina Milani, founder of PRToolFinder.
"Thoughtfully integrated Al will empower PR professionals with smart data insights,
automation of routine tasks, and advanced personalization, allowing them to focus on
strategic, high-value activities. Privacy concerns will continue to grow as well, and we expect
tools will prioritize transparency and ethical Al

“TVEyes anticipates a future where the increasing reliance on video and audio for information
makes it a requirement to have a media monitoring service capable of capturing and
analyzing vast amounts of content from sources like TV, radio, podcasts and streaming video
in order to gain deep insights and intelligence about consumer opinions and the competitive
landscape,” says Daren Benzi, Chief Commercial Officer, TVEyes. Complicating the
communication landscape is the rise of Al-generated content. This necessitates
advanced monitoring algorithms to distinguish between genuine and fabricated
information, making fact-checking crucial for effective media monitoring and
communications in 2025 and beyond.”

“In 2025, our field will be defined by Al-powered tools that enhance content creation
and audience engagement, but ethical considerations remain critical,” warns Tara L.
Smith, M.S., APR, Director, Online M.A. in Strategic Communication at the University of
Delaware. “We must prioritize transparency and fairness, while combating misinformation
which erodes trust. The future demands public relations practitioners who can leverage
technology responsibly, uphold ethical standards, and act as stewards of truth in a
rapidly evolving media landscape. Adaptability and integrity will be the cornerstones
of our success.”

“Nonprofit organizations working to advance solutions to such issues as the lack
of affordable housing, the climate crisis and food insecurity will lean into two things,”
notes Angela Bradbery, Frank Karel Endowed Chair in Public Interest Communications at
the University of Florida College of Journalism and Communications. “These are: 1) rooting
messages in shared values to reach across political and cultural divides, and 2) shifting narratives
from those that use frames associated with a particular political viewpoint to narratives that
invite others into the conversation and point to those solutions on which a range of people

can agree.”
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ACCESSWIRE sets the standard in PR communications, offering a
comprehensive suite of tools tailored to meet the demands of modern public
relations. Our solutions include flat-fee press release distribution, a robust
media database, customized pitching tools, and advanced media monitoring.
With a reputation for transparency, value, and exceptional customer support,
ACCESSWIRE empowers PR professionals to achieve impactful results.

P Contact Information:
Company Name: ACGESSWIRE
Company Address: 1 Glenwood Avenue, Raleigh, NC 27603

Contact Email: Jennifer.hammers@issuerdirect.com

Company Website: www.accesswire.com

The AP Stylebook is widely used as a writing and editing reference in
newsrooms, classrooms and corporate offices worldwide. PRSA members
enjoy a 20% discount on the searchable, customizable AP Stylebook Online,
on the informative, engaging AP Stylebook Workshop, and on the recently
relaunched AP StyleGuard proofing tools. Visit apstylebook.com/prsa to learn how.

» Contact Information:
Company Name: The Associated Press Stylebook
Company Address: 200 Liberty St., New York, NY 10281
Company Phone Number: 212-621-7388

Key Contact: Colleen Newvine

Contact Email: cnewvine@ap.org

Company Website: APStylebook.com
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Our Online Master’s prepares you to lead the public relations/communication
function in your organization or move up in your agency. Learn from professionals
and scholars why PR, Advertising, & Social Media need integrated strategy and
planning. Find out more when you contact us today.

School of » Contact Information:

BG S U Strategic Communication

and Social Media
BOWLING GREEN STATE UNIVERSITY

Company Name: Bowling Green State University School
of Strategic Communication and Social Media

Company Address: Bowling Green, Ohio 43403-0001
Company Phone Number: 419-372-2531 | 419-372-2372

Key Contact: Sean D. Williams, M.A.,
Associate Teaching Professor, Media and Communication

Contact Email: SDWilli@bgsu.edu

Company Website:
www.bgsu.edu/arts-and-sciences/media-and-communication.html

Columbia University's Master of Science in Strategic Communication is
designed to respond to the urgent need for strategic perspectives, critical
thinking, and exceptional communication skills at all levels of the workplace
and across all types of organizations.

» Contact Information:

S COUUMMIAUIVERSITE | Sewisdle, Organization Name: Columbia University School of Professional Studies
Organization Address: 2970 Broadway, Lewisohn Hall, New York, NY 10027
Organization Phone Number: 212-854-9666

Key Contact: Jessica M. Graham, APR, Fellow PRSA

Contact Email: communications@sps.columbia.edu

Organization Website:
sps.columbia.edu/academics/masters/strategic-communication
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Cone Health, part of Risant Health, is dedicated to community well-being
with five hospitals, six ambulatory centers, urgent care, and 150+ physician
practices. Ranked #1 locally by U.S. News & World Report and a Forbes Best
Employer for Diversity, our 13,000+ team members deliver compassionate,
nationally recognized care. Follow us on Facebook, X, LinkedIn, YouTube, and

) Instagram.
N2
CONE HEALTH" P Contact Information:

Company Name: Cone Health | Marketing & Communications

Company Address: 300 E. Wendover Avenue, Rm.142, Greensboro, NC 27408
Direct Dial: 336-663-5215 | Mobile: 262-716-7868

Key Contact: Debi A. Miller, Ed. D., APR Fellow PRSA

Contact Email: debra.miller2@conehealth.com

Company Website: conehealth.com

What do we offer: myconvento simplifies PR management by integrating
key tasks—journalist outreach, media relations, workflow automation,
content distribution, and event management—into one platform. With
Al-powered tools, media monitoring, and advanced dispatch features, PR
professionals can streamline processes, save time, and focus on delivering
impactful stories across relevant channels.

myconvento

» Contact Information:

Company Name: Gonvento GmbH
Company Address: Oberstrasse 4, 41460 Neuss, Germany
Company Phone Number: 646-770-1960

Contact Email: sales@myconvento.com

Company Website: https://www.myconvento.com/en/
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Daily Buzz offers comprehensive media monitoring service, tailored to the
unique needs of PR professionals. Covering all markets globally, we deliver
accurate and timely reports across print, broadcast, online, and social
channels. Providing high-quality, scanned articles and edited broadcast clips.
We offer reliable insights through expert tonality scoring and analysis all backed
by real-time human expertise for quality you can trust.

daily

a mediaMAX company » Contact Information:

Company Name: Daily Buzz — a MediaMax company
Company Address: 111 N. First St. Burbank, CA 91502
Company Phone Number: 818-566-4151

Contact Email: Jinfo@mediamax.tv

Company Website: www.mediamax.tv

D S Simon Media is well known as a leader in the satellite media tour
industry and produces tours from its studio and multiple control rooms at
its New York headquarters. Clients include top brands in healthcare, technology,
travel, financial services, consumer goods, entertainment, retail and non-profits.
Established in 1986, the firm has won more than 100 industry awards.

» Contact Information:
Company Name: D S Simon Media
Company Address: 229 W. 36th St., 9th Floor, New York, NY 10018
Company Phone Number: 917-952-7007

Company Email: mktg@dssimonmedia.com

Company Website: www.dssimon.com
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With over 30 years of experience, Fionix delivers strategic communication
solutions to elevate your business and achieve your objectives. We employ a
holistic approach, integrating media relations, internal communications,
branding, customer service, social media, and community outreach, ensuring
engagement across all stakeholder groups.

» Contact Information:
Company Name: Fionix Gonsulting
Company Address: 3503 EIk Way, Indian Trail, N.C.
Company Phone Number: 704-668-5342
Key Contact: Jessica M. Graham, APR, Fellow PRSA

Contact Email: Jessica@FionixConsulting.com

Company Website: www.fionixconsulting.com

The Grossman Group is an award-winning internal communication and
leadership communications consulting firm comprising a team of senior
consultants. Celebrating 25 years of driving transformation to deliver results,
we’re experts in change, internal, leadership, and culture communications.

THE
GROSSMAN
GROUP

TURNS 25

» Contact Information:

Company Name: The Grossman Group

Company Address: 312 N. May Street, Suite 101
Company Phone Number: 312-829-3252

Company Website: www.yourthoughtpartner.com
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Muck Rack is the Public Relations Management (PRM) platform that
enables organizations to generate coverage, analyze and report on impact,
and drive efficiency and effectiveness of earned media. It delivers accurate,
real-time data, insights and technology to more than 4,000 companies
worldwide. Journalists use Muck Rack'’s free tools to showcase their portfolios,
analyze news about any topic and measure the impact of their stories.

» GContact Information:
Company Name: Muck Rack
Company Phone Number:

Company Email: hello@muckrack.com

Company Website: www.muckrack.com

We are Notified, and your story goes here. It starts with GlobeNewswire,
which for more than 30 years has been the globally trusted press release
distribution service to leading organizations. From there, gain deeper
audience insights with our media and social monitoring tools so that you—
the modern PR pro—are well-equipped to engage, educate and excite your
audience.

“notified

» Contact Information:
Company Name: Notified
Company Address: 1350 Broadway, Suite 2500, New York, NY 10018
Company Phone Number: 800-636-1737
Key Contact: Adam Dictrow, Vice President of U.S. Sales
Company Email: adam.dictrow@notified.com

Company Website: https://www.notified.com




Industry Resources

IO

Create stunning videos in minutes with PlayPlay, the Al-powered video
creation platform trusted by over 3,000 marketing and communication
teams—no editing experience needed.

» Contact Information:

quyplay Company Name: PlayPlay

Company Address: 53 West 21st, Floor 2, New York, NY 10010
Contact Email: ryan.chang@playplay.com

Company Website: Playplay.com

PRophet is an award-winning suite of Al-powered CommsTech SaaS
solutions purpose-built to empower modern communicators to surface and
engage with high-authority journalists and leading influencers, including a PR
tool to predict journalist interest and sentiment, and an influencer (influencer-
marketing.ai) tool that combines discovery, analytics, brand safety and tracking
technologies.

PRophet > Contact Information:

Company Name: PRophet

Company Address: One World Trade Center, Floor 66, New York, NY 10007
Contact Email: sales@prprophet.ai**

Company Website: prprophet.ai
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Prowly is a public relations management platform for growth-focused
professionals who want to enhance their organic visibility and storytelling
through earned media. From finding contacts, creating pitches, comprehensive
engagement analytics, media monitoring and delivering reports to clients and
stakeholders, Prowly blends creative spirits with industry-relevant technology
through personalization features, custom recommendations and actionable
insights based on concrete data. With a commitment to exceptional customer
service, we’re dedicated to understanding and meeting our clients' every
unique need.

» Contact Information:
Company Name: Prowly
Company Address: 800 Boylston St., Suite 2475, Boston, MA 02199
Company Phone Number: 800-815-9959
Contact Email: viktoriia.stepanova@prowly.com

Company Website: https://prowly.com

Think you know all the media contacts vendors? Bet you don’t. PRToolFinder
is a comprehensive database updated twice/yearsly with over 325 PR tools
organized across 30 categories. Created by PR Pros the Ul and organization
makes finding and evaluating crucial PR tools a breeze for busy PR Pros.
Category eBook.

» Contact Information:
Company Name: PRToolFinder
P R Company Address: PO Box 54, Angels Camp, CA 95222
Company Phone Number: 925-788-7344
Contact Email: gina@prtoolfinder.com

Company Website: www.prtoolfinder.com
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TVEyes provides PRSA members with tools to monitor and analyze media
coverage across TV, radio, podcasts, YouTube, and online video. With real-time
tracking and actionable insights, TVEyes helps PR professionals measure
campaign impact, refine strategies, and stay ahead in today’s fast-paced media
environment.

» Contact Information:
Company Name: TVEyes
Company Address: 1150 Post Rd., Fairfield, CT
Contact Email: hello@tveyes.com

Company Website: Tveyes.com

The University of Delaware’s Online M.A. in Strategic Communication will
help you improve your skill set and gain a competitive edge, whether you're
early in your career or an experienced professional. Courses are taught by
renowned faculty with Ph.D. degrees and seasoned practitioners who are
experts in their industry. You'll study the principles, theories, research practices,
and ethics of strategic communication. Then, you can specialize your curriculum

| | YOF to best meet your career goals.

EIAWARE.

» Contact Information:

Organization Name: University of Delaware's Online M.A.
in Strategic Communication

Organization Address: 250 Pearson Hall, Newark, DE 19716

Organization Phone Number: 302-831-8041

Key Contact: Tara L. Smith, M.S., APR, Program Director
Organization Email: Strat-Comm@udel.edu

Organization Website: stratcomm.online.udel.edu
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University of Florida College of Journalism and Communications is one
of the top-ranked communications programs in the country. Our PR
programs are CEPR certified for undergraduate and graduate studies, both
on-campus and online. We also welcome PR pros to get involved with our
students as guest speakers, lecturers and mentors.

'UE' College of Journalism » Contact Information:
and Communications

UNIVERSITY of FLORIDA Organization Name: University of Florida
College of Journalism and Communications

Organization Address: PO Box 118400, 1885 Stadium Road
Gainesville, FL 32611-7001

Organization Phone Number: 352-392-0466

Contact Email: communication@jou.ufl.edu

Organization Website: jou.ufl.edu

Save the Date

ICON

Washington, D.C. | Oct. 28-30, 2025
prsa.org/ICON



MUCK RACK

PR software built for
how you work

www.muckrack.com
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LJ ACCESSWIRE®

Because We @’ You More

Tired of complicated PR tools that overpromise and underdeliver and
provide more than you need? With ACCESSWIRE, you get a solution that
works as hard as you do.

Industry-Leading Press Release Distribution:
Get your news in front of the right audience,

every time. Powerful Media Database &
Pitching Tools: Connect with journalists who
are actually still active with accurate contact

information.

! % Comprehensive Media Monitoring:
- Track every mention—even on gated
N v platforms.

Flexible Pricing:

T High-value solutions that fit your needs, not
. your competitor’s margins.

Why settle for bloated PR platforms when
you can have ACCESSWIRE? Seamless,
intuitive, and designed to make your life
easier-ACCESSWIRE is where PR gets real.

Visit: LARe 333 RET 1 to see how we're changing the game.
Because PR should be about results, not roadblocks.
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Stylebook

PRSA members, get 20% off
resources to help you write right:

AP Stylebook Online
AP Stylebook Workshop
AP StyleGuard

Claim your discount at £
m : B




MASTER OF ARTS

STR)\TEGIC COMMUNICATION
AND SOCIAL MEDIA

L e

Learn the skills.
Take the lead.

BUILD UPON YOUR TACTICAL EXPERTISE
WITH STRATEGIC BUSINESS AND
ORGANIZATIONAL KNOWLEDGE AND
CHANGE THE COURSE OF YOUR
CAREER PATH TODAY!

Level up and differentiate yourself as a leader in
your organization by planning the communications.
Strategically manage across multiple channels

and leverage the strengths of each platform,
particularly social media.

® EXPLORE THE PROGRAM AND
vl SEE WHY AN ONLINE MASTER'S

4 IN MEDIA AND COMMUNICATION
S 1S RIGHT FOR YOU.

— 66

The Strategic Communication
online program allowed me
to complete my degree while
working full-time and helped
me grow professionally by
empowering me with tools
and resources | use every day

in my career.

School of

BGSU Media and

Communication
BOWLING GREEN STATE UNIVERSITY
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Strategic Communication
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One Master’s

M o S . i n Strateg i C Degree, Flexible

o o Study Options
Communication N
DeSigned for individuals at every Same Core Curriculum

stage of their career—from early
career to experienced professionals.

Different Cohorts

Full-Time: On Campus
Part-Time: Online with Residencies _r -

Fall 2025 applications are now open -:-"Iﬂ"-: cemmere

QR code to

I$_'1E Scan the
|




Cone Health is committed to increasing life expectancy in

our communities by five years in five years. See how we’re
"nanging care for the better.

we’re w/you-

conehealth.com §? CONE HEALTH.



'The Future of Stakeholder Management

Move beyond traditional media relations with our

advanced Stakeholder Relations Management (SRM)!

Designed for PR professionals, SRM centralizes all your connections — from media to clients
and key stakeholders - into one intuitive platform.

Manage actions, events, and conversations to foster meaningful engagements
that drive results.

AI-POWERED INSIGHTS

Enrich your contact profiles with
data-driven insights to enhance
your outreach.

SEAMLESS TEAM
RELATIONSHIP
COLLABORATION g@\ MANAGEMENT

Customize team access while
ensuring smooth collaboration
across projects.

Link details, actions, and
meetings in one system to
streamline your workflows.

TRACK EVERY
INTERACTION
Monitor and manage
engagements to follow up Build tailored distribution lists
efficiently and strengthen in seconds with Al-powered
connections. Smartlists.

SMARTLIST
DISTRIBUTION

One platform for all your contacts, enriched with Al

for smarter PR management.

EE  Contc
-} & sales@myconvento.com
&, 1-778-201-2791 t:;;’:_-,_,rmyconvento
(=] . 1-646-770-1960 (office)
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CONVERSEON

CONNECT CONVERSATIONS TO QUTCOMES

From Precision To Prediction: Elevate Y our Social
and Media Analysis Through Our Award-Winning
ConversusAl Technologies

PRNEWS "HOT TECH LIST" 2024 | LEADER IN Al SINCE 2008

CONVERSUS ~ir CONVERSUS prisv-

General - ESG (Demo Model)
TV80 58 9552 o SN | i

Expected Predicted Evaluation Metrics
sieast 44 sean 80 precion® 096  Recel 086  Accurscy® 0.94 & - -
— -~ — s 0% Fy 0ss  F. 098
AUC 08 K 085 MCC 086 -.
Contusion Matsia: o _' 4
Eapmited . N » | ¥ !
Lanain inievnn e " "

Advanced data accuracy and classifications you can trust
through our award-winning “no code” LLM-powered SaaS
NLP platform. Full suite of “trusted Al” features. Prebuilt
models, performance transparency, human governance &
fine tuning. Fully integrated with many leading SL
platforms.

Predictive brand and reputation intelligence you can act
on. Transform social and media data into predictive
insights that connect and correlate to sales, shareholder
value, and the “business metrics and outcomes that
matter.”

“The combination of Converseon’s custom NLP and predictive modeling has helped us accelerate, evolve and drive
broader adoption of our social listening efforts. In addition to advancing our social listening [...], Converseon Al models
have made our social [...] data more trustworthy and relevant, allowing us to complete our research with confidence.”

— Director of Consumer Business Intelligence, Global Consumer Packaged Goods Company

Contact Us Today For More Information And Demos

Want to evaluate your current model performance vs state of art LLM capabilities?
Contact us for a free evaluation.

o (212) 213-4297 @ 500 7th Ave., 8th Fl., New York, NY info@converseon.com




daily

a mediaMAX company

What's all the
BUZZ about?

Edited. Accurate. On Time.

Daily Buzz by MediaMax has been at the forefront of comprehensive media monitoring within the
entertainment sphere, providing services for a robust clientele including top production companies and
PR agencies. Our team Is dedicated to exceeding industry standard, utilizing a proprietary intemal system
to deliver accurate, high-quality breaks with relevant editing and tona' analysis - tailored for you.

Analysis & Research Services
e Media Valuation e Competitor Campaigns

e Sizzle Reels

e Event Coverage
e Holiday Coverage with Nielsen

e Review Packages e Archival Research

Real people. Real results.

Support

e Product Placement
Monitoring o~ - =

e Airplay Verification

available 24/7

@O0 G0 GO

The Daily Buzz Platform - How Are We Different?

) <

E

°
I \

RV

ACCURATE We employ redundant media feeds, a backup data center, and multiple levels
of quality control inspections to ensure 89% accuracy and 100% uptime.

MEASURED Our dedicated media analysts constantly check for updated values, including
overnight ratings, and apply PRSA methodology to calculate weighted ad value equivalency.

EDITED Each break is carefully edited to best display relevant content. Media is clipped of
ads and print scans are cropped to client specifications with keyword highlighting.

ANALYZED Breaks are reviewed and scored for Tonality (Postive, Negative, Neutral, Mixed)
by our in-house team of content editors (real people!) and color coded for easy reference.

CUSTOMIZABLE Daily Buzz was built for one thing - deliver high quality monitoring the way
you need it. Your dedicated Customer Service Manager is available 24/7 to assist.

(: mediamax

111 N First St. | Burbank, CA 91502 | 818.566.4151 | mediamax.tv
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GET YOUR STORY
ON TELEVISION

D S Simon Media is a trusted leader
in satellite media tours. We produce
and distribute targeted broadcast
stories for your organization,
maximizing reach.

DID YOU KNOW?

Local TV news is the most trusted
commuhnications source

92% of TV producers we surveyed are open to
interviewing an internal spokesperson from a
brand or non-profit for their show




o6 Energize Your Brand. Drive Revenue.
Transform Your Business.®®

That's how our clients describe our impact.
How do we do it?

EXPERIENCE.

30+ years of diverse and multifaceted

experience with iconic brands

EXCEPTIONAL CLIENT EXPERIENCE.

100% of clients® would recommend Fionix.

ANTI-AGENCY APPROACH.
Forget the high overhead, bait and switch

with account teams and constant upselling.

RELATIONSHIPS.

As trusted and natural connectors, we

know the power of people.

Elevate your business with
the power of strategic
communications.

_ !
FlONIX

ONSULTING
THE STRATEGIC COMMUNICATIONS AGENCY

FionixConsulting.com



THE
GROSSMAN
GROUP

TURNS 25
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www.YourThoughtPartner.com



PlayPlay
Tell your next story,
with video.

With PlayPlay, marketing and communication teams easily transform
any message into engaging video stories—no editing skills required.

4+ Create Video

TRUSTED BY +3000 CUSTOMERS

Mo . /3
¥cvsHealth (epgiz EANYU COMCAST BAUSCH+LOMB

Bookingcom EKEKOCH SAMSUNG gy FitchGroup



pl‘Ole prowly.com

All-in-one PR tool

« Media Database

« PRCRM

* Press Release Creator
e Online Newsroom

« Media Pitching Tool

e Media Monitoring

PR reports

Visit prowly.com




PRI&6 [Finder”

Over 30 Categories and 325+ useful tools
to discover (many of them free!)

Newsletter keeps you up to date on new tools, tool news, and PR tech trends & research

S&

Results found

InMedia Sutes, N

Descripton

price g Roting Revews

PRTools Database

AccessWire

@ Convenient category drop-down menu
makes it easy to compare like tools

Website
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@ Search by tool name to see what
category it in to see competing tools
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See Pricing (in most cases)

Link directly to tools of interest
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Who is PRToolFinder for?

Independent PR Consultants and
Small Agencies

L g
P

PR consultants and boutique agencies often operate
virtually and tend to be nimble and more cost-effective
due to their business model. While their offerings and
specialties vary, they all require tools. AiImost all need:

In-House PR Teams:
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In-house PR teams have varying needs and challenges
compared to external agencies or consultants. Their primary
goal is to manage and safeguard their organization’s
reputation. Their common tool requirements include:

Small-Medium-Size Businesses
& Consulting Firms:
@

Business people often have limited resources and
limited knowledge of public relations in general, yet
seek cost-effective, user-friendly PR tools to manage
their public relations efficiently. They commonly seek
out tools such as:

@ Media Monitoring and Analysis: Real-time ® Media Monitoring and Analysis: Real-time monitoring of
monitoring of media coverage to stay updated on media coverage to stay updated on relevant news and @ DIY PR Tools
relevant news and mentions. mentions.
o o . o . . . @ Media Monitoring and Tracking Tools: To monitor
@ Media List Management: Maintaining media @ Media List Management: Often delivered via a media media mentions and track their brand's reputation.
contact lists and databases. suite of tools.
. . . . . o ) @ Social Media Management Platforms:
®@ Social Media Management: Managing their @ Crisis Communication Tools: Rapid response For scheduling, publishing, engaging with the
organization's social media presence, including capabilities during crises or negative news events. audience, and analyzing social media metrics.
scheduling, monitoring, and analytics. o
@ Content Distribution and Outreach: Platforms for @ Press Release Distribution Services: For broad
© Editorial Calendars & Journalist Networks distributing press releases and engaging with media. media distribution.
@ Social Media Management: Managing their @ Content Marketing Platforms: Utilized for email
organization's social media presence, including marketing campaigns and newsletters.
scheduling, monitoring, and analytics. X
@ Web Analytics Tools: To measure the
© Reporting and Analytics: Measuring the effectiveness effectiveness of online PR and marketing efforts.
of their efforts and demonstrating PR's value. . . : o
© SEO Tools: For improving online visibility and
@ Market Research/Competitive Analysis: Monitoring search engine rankings.
competitors' PR strategies and industry trends.
@ Influencer and Stakeholder Management: Identifying

and engaging with key influencers and stakeholders.

prtoolfinder.c



/D) Tveyes

Global audio and video
Intelligence for data-driven
decision makers.

www.tveyes.com



Online M.A. in
trategic Communication

o Network and advance your career through o Courses taught asynchronously by
virtual professional development workshops full-time scholars and industry executives
and our industry speaker series

e Only 30 credits to complete your degree
e Specializations in Public Relations or

Digital and Social Media & N0 CRE oyyirey

LEARN MORE AND APPLY NO\'N RSWY()F
stratcomm.online.udel edu FIAWARE




YOUR (GAREER) WITH THE

UNIVERSITY OF FLORIDA
COLLEGE OF JOURNALISM
AND COMMUNICATIONS

UNIVERSITY of FLORIDA
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Save the Date
Washington, D.C. | Oct. 28-30, 2025

prsa.org/ICON



