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“We couldn’t @ ™™
do it without you.”

These are more than just words to express appreciation for a job well done.
The success of a conference or other collaborative effort depends on the full
creative commitment of our partners, sponsors and exhibitors, many of whom
are also longtime PRSA colleagues.

As 2023 PRSA Chair, | have had the opportunity to participate in a host of
PRSA and PRSSA events, and at each and every one | have been impressed
and enormously gratified by the cooperative efforts to ensure our members
received the educational, networking and social experiences they have come
to expect.

Public relations professionals thrive on the relationships they build, and
our relationship with you means a great deal. Thank you for working closely
with us; your support is never taken for granted, and is essential every step
of the way.

Michelle Egan, APR, Fellow PRSA
2023 PRSA Chair




PRophet

Essential Al-driven
tools by and for PR
professionals.

PRophet offers a range of tools to generate, analyze and test new
content to predict earned media interest, reach and sentiment,
as well as create personalized influencer marketing programs and
media monitoring alerts.




Special Report

See What These Industry Leaders Predict

The hot topic of Artificial Intelligence (Al) is front and center when industry experts examine
how the world of PR and communications professionals may evolve in 2024. Check out
what these leading executives expect to see in the coming months and their recommendations
for implementing the latest tools.

Carrie Parker, Chief Marketing Officer at Cision, warns, “Teams that are hesitant to lean into
Al-enabled solutions and intelligence to shape their brand narrative can be sure that their
competitors won’t be. In 2024, deploying advanced, data-driven communications strategies
will be critical to staying competitive. As Al-enabled solutions have advanced, so have the
ability for communications professionals to assess trends more effectively, understand audience
sentiment on deeper levels, and make more informed, proactive moves based on what the
data is telling them.”

“The need for mutually beneficial relationships between organizations and the publics we
serve has never been greater,” believes Tara L. Smith, M.S., APR, director of the Online M.A.
in Strategic Communication at the University of Delaware. “To be effective public relations
practitioners in 2024, we need to learn how to think beyond the trends of the moment and
hold ourselves accountable to question more than to simply provide the answers. The tools
we use will continue to evolve, but our commitment to ethical communication is the one

constant that should never change.”




“Amidst elections, economic flux and global instability, strategic, thoughtful and ethical
communication will be crucial,” points out Jessica M. Graham, APR, Fellow PRSA, founder
& CEO of Fionix Consulting. “CEOs will continue to navigate conflicting demands from
employees and customers amid a polarizing media landscape. | hope that ethical practitioners
will cement their seats at the table as trusted counselors. Junior positions will shift toward
communication engineering roles. With the increase in Al, the industry will see accelerated
changes, further blending communication and marketing functions. | predict an exciting year!”

“In 2024, we will continue to advance the rapidly evolving landscape of communications
as we see artificial intelligence, interactive content and social media play a more significant
role in our industry while underscoring the imperativeness of maintaining the foundational
tenets of communication — truth, transparency and timeliness,” says Aileen lzquierdo,
director of the FIU School of Communication.

“2024 is set to put more strain on the public's sentiment towards institutions, with trust in
government, media and business plummeting,” predicts Doug Male, director of brand
communications at Guinness World Records North America Inc. “As we face up to this, we
recognize that the future of PR and comms will be shaped by Al, whether used to better
understand and reach audiences or to increase efficiencies, the rise of Al can’t be ignored.
This is our greatest challenge for 2024 and beyond — how do we ensure trust remains
central to comms strategy, while embracing these technologies.”

“Artificial intelligence’s (Al) role in public relations will continue growing, especially on the
content development side,” says Jennifer Hammers, executive vice president of sales and
marketing at Issuer Direct. “People understand the importance of press release distribution
but struggle to write their releases. This is where Al can provide support. That's why at
Newswire, we developed Almee, our Al writing assistant and recommendation agent.
Almee provides content support to our customers.”

“The future of the public relations (PR) industry lies at the intersection of human creativity,
strategic thinking and artificial intelligence (Al),” observes David Rothstein, CEO of
Newsmatics. “In an ever-evolving landscape, powerful Al tools are reshaping storytelling
and saving time for PR professionals. As Al evolves, ensuring safeguards and upholding
core values become crucial to prevent potential negative consequences such as plagiarism
and inaccuracies. Newsmatics is at the forefront of the news tech industry, combating
misinformation, labeling sources and vetting content.”

“In 2024, PR professionals will have access to increasingly sophisticated data analytics
tools and insights about their target audience,” says Zack Jenkins, general manager, North
America at Onclusive. “The industry has already been going through significant change
with digitization and automation keeping PR professionals alerted 24/7 to relevant

conversations for their brand from vast volumes of media content. In the same way,




Al-assisted solutions are set to provide much-needed help in time-consuming tasks such
as data analysis and trend identification. PR professionals will benefit from increasingly
high-performance social listening and media monitoring solutions, and can expect to be
more knowledgeable, agile, and responsive to trends and issues.”

“2024 could be a breakout year for several emerging immersive technologies that will
change how we approach communication strategy,” says Donna Z. Davis, Ph.D., director of
the immersive media communication master’s program at the University of Oregon School
of Journalism and Communication. “In recent years, we’'ve watched the inflated expectations
of the metaverse plummet into the trough of disillusionment, a cycle that artificial intelligence
(Al) is leaning into now. | believe we must keep a pulse on the multitude of technologies
that can be used to reach audiences and achieve communication and organizational goals

in increasingly powerful ways.”

“In 2024, Al will continue to shake up communications as we know it,” predicts Aaron Kwittken,
founder/CEO of PRophet. “PR agencies and brands will gradually move from curiosity to
widescale adoption. The Al hype cycle will stabilize, emphasizing predictive and protective
capabilities during election season. GenAl will improve to a B- from a C+. Universities will
integrate Al use cases into curriculums. Holding companies will invest in Al tools through
partnerships and licensing. Enterprises will prioritize risk mitigation around copyright and
indemnification through law firm and insurer partnerships.”

“We surveyed PR professionals to gather insights and reflect on their 2023 and 2024
trend expectations,” reports Joanna Drabent, co-founder & CEO of Prowly. “The results
are straightforward: Twitter is no longer a PR essential. As we turn our gaze to 2024, Al in
content creation is emerging as a dominant trend. Alongside this, data-driven PR and
social responsibility are also gaining traction. In terms of budget allocation for 2024, the
majority favor nurturing strategic partnerships.”

“We live in tumultuous times — fueled by a pandemic, social injustice, environmental issues,
-political instability, and negative geopolitical events,” notes Matt Charles, Ph.D., APR,
Graduate Lecturer at Purdue University’s Brian Lamb School of Commmunication. “The
emergence of Al can either exacerbate these through misinformation and misuse or help
combat them through instantaneous knowledge gathering to advance stakeholder
engagement. Buckle up — especially with the 2024 presidential election; we'll see what the
next year brings.”

“The future will be dominated by Al, and the PR industry is no exception,” predicts

Daren Benzi, CCO of TVEyes. “In this environment, it will be critical to have an audio and
video intelligence partner leveraging Al to build smarter monitoring solutions, to move as
fast and as accurately as possible, and to expand the universe of capabilities open to those

of us who rely on audio and video content to make strategic, data-driven decisions.” 9




CISION -

The AP Stylebook is widely used as a writing and editing reference in
newsrooms, classrooms and corporate offices worldwide. Stylebook Online
is updated throughout the year. It’s searchable, customizable and portable.
Subscribers can submit questions via Ask the Editor.

Contact Information:

Company Name: The Associated Press Stylebook
Company Address: 200 Liberty St, New York, NY 10281
Company Phone Number: 212-621-7388

Key Contact: Colleen Newvine

Contact Email: cnewvine@ap.org

Company Website: APStylebook.com

Cision is the leading provider of consumer and media intelligence and
communications solutions, enabling public relations, marketing, social media,
and communications professionals around the world to understand their
consumers, influence outcomes and amplify their stories. As the market
leader, Cision's award-winning brands and technology enable Marketing
and Communications leaders to manage and shape their brands in today's
rapidly evolving world. Cision has offices in 24 countries through the
Americas, EMEA and APAC, and offers a suite of best-in-class solutions,
including PR Newswire, Brandwatch Consumer Research, and CisionOne.

Contact Information:

Company Name: Cision®

Company Address: 300 S. Riverside Plaza, Ste 300, Chicago, IL, 60606
Company Phone Number: 1-866-732-1382

Key Contacts:
Cali Tran, CEO; Carrie Parker, Chief Marketing Officer

Company Email: cision@kcsa.com

Company Website: www.cision.com


https://www.apstylebook.com
https://www.apstylebook.com
https://www.cision.com/lp/cisionone-demo/?utm_source=google&utm_medium=paidsearch&utm_campaign=bol_software_us_en_prospect_engage_kw_brand&utm_content=brand&utm_term=cision%2520one&gad_source=1&gclid=CjwKCAiA7t6sBhAiEiwAsaieYtu651YgkOhzAAoClWpDgOlj8bBjExEBtPoTMFFyjEmvxiJxhJEbrxoCrogQAvD_BwE
https://www.cision.com/lp/cisionone-demo/?utm_source=google&utm_medium=paidsearch&utm_campaign=bol_software_us_en_prospect_engage_kw_brand&utm_content=brand&utm_term=cision%2520one&gad_source=1&gclid=CjwKCAiA7t6sBhAiEiwAsaieYtu651YgkOhzAAoClWpDgOlj8bBjExEBtPoTMFFyjEmvxiJxhJEbrxoCrogQAvD_BwE
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Columbia University’s M.S. in Strategic Communication is designed to
respond to the urgent need for exceptional communication skills at all
levels of the workplace and across all types of organizations. With three
flexible paths for students at all career stages, choose the program that
best suits your professional goals and schedule.

Contact Information:
Organization: Golumbia University School of Professional Studies

Company Address:
2970 Broadway, 214 Lewisohn Hall, MC 4110, New York, NY 100276

Contact Phone Number: 212-854-9666
Contact Email: communications@sps.columbia.edu

Organization Website:
https://sps.columbia.edu/academics/masters/strategic-communication

https://land.sps.columbia.edu/strategic-communication

With over 30 years of experience, Fionix delivers strategic communication
solutions to elevate your business and achieve your objectives. We employ
a holistic approach, integrating media relations, internal communications,
branding, customer service, social media, and community outreach, ensuring
engagement across all stakeholder groups.

Contact Information:

Company Name: Fionix Gonsulting

Company Address: 3503 Elk Way, Indian Trail, N.C. 28079
Company Phone Number: 704-668-5342

Key Contact: Jessica M. Graham, APR, Fellow PRSA
Contact Email: Jessica@FionixConsulting.com

Company Website: https://www.fionixconsulting.com



https://sps.columbia.edu/landing/sps-brand?utm_campaign=nn-fy24-sps-brand-domestic&utm_source=google&utm_medium=dsa-rsa&utm_term=columbia%20sps&campaign_id=20490886256&gclid=Cj0KCQiAy9msBhD0ARIsANbk0A8gIg23UwFGZr32hs-LPud657bifeFwwx9ZmLv8wy8YNNrwM3ESrSsaAuaZEALw_wcB
https://land.sps.columbia.edu/strategic-communication/
https://www.fionixconsulting.com
https://land.sps.columbia.edu/strategic-communication/
https://www.fionixconsulting.com

FIU

Communication

Master’s in Global
Strategic Communications

Fullinfel

News That Matters

FIU's fully online Global Strategic Communications (GSC) master's
program will prepare you for expanded job opportunities and give you
a competitive edge to accelerate your career. This top-ranked professionally
focused master’s program gives students a global perspective in strategic
communications and prepares graduates to be socially responsible leaders
and innovators at the highest levels of corporate, government and non-profit
organizations.

Contact Information:
University Name: FIU Global Strategic Communications Master’s Program

University Address:
FIU Biscayne Bay Campus, 3000 N.E. 151 St., AC Il 320, North Miami, Fla. 33181

University Phone Number: 305-919-5674
University Email: gsc@fiu.edu

Key Contacts:

Aileen Izquierdo: aiizquie@fiu.edu

Meira Langsam: langsamm@fiu.edu
Heather Radi-Bermudez, APR: hradi@fiu.edu

Company Website: https://carta.fiu.edu/gsc

Fullintel surfaces insights that make brands smarter and faster. We provide
daily executive news briefs, real-time media monitoring, and our award winning
media analysis that will help demonstrate the true value of PR to your team.

Contact Information:

Company Name: Fullintel

Company Address: 1 Broadway #CIC Cambridge, Mass. 02142
Company Phone Number: 1-339-970-8005

Company Email: sales@fullintel.com

Key Contacts:

Samuel Chen, Head of Marketing: schen@fullintel.com
James Rubec, Head of Product: jrubec@fullintel.com
Angela Dwyer, Head of Insights: adwyer@fullintel.com

Company Website: www.fullintel.com


https://carta.fiu.edu/gsc/
https://carta.fiu.edu/gsc/
https://fullintel.com
https://fullintel.com

More than just a book, Guinness World Records helps organizations
engage audiences, create shareable content and tell authentic stories
that generate media impact, all through the unique lens of record-breaking.
Whether the brief is to launch a product, activate a sponsorship, increase
brand awareness or celebrate a milestone, our team can ideate a world
record to achieve any campaign objective.

Contact Information:

Company Name: Guinness World Records

Company Address: 39 Broadway Suite 840 New York, New York 10006
Company Phone Number: 786-495-4747

Contact Name: Ralph Hannah

Contact Email Address: ralph.hannah@guinnessworldrecords.com

Company Website:
https:/ /www.guinnessworldrecords.com/ business-marketing-solutions

Muck Rack is the Public Relations Management (PRM) platform that
enables organizations to generate coverage, analyze and report on impact,
and drive efficiency and effectiveness of earned media. It delivers accurate,
real-time data, insights and technology to more than 4,000 companies
worldwide. Journalists use Muck Rack’s free tools to showcase their portfolios,
analyze news about any topic and measure the impact of their stories.

Contact Information:

Company Name: Muck Rack

Company Phone Number: 212-500-1883
Company Email: hello@muckrack.com

Company Website: www.muckrack.com



https://www.guinnessworldrecords.com/business-marketing-solutions/
https://www.guinnessworldrecords.com/business-marketing-solutions/
https://muckrack.com
https://muckrack.com

Newsmatics

A NEWS TECH COMPANY

Changing the world one product at a time, Newsmatics is a news tech
company developing market-leading applications used by millions. Services
include media monitoring, press release distribution, custom media analysis
and advanced intelligence software platforms. Their innovative products
include EIN Presswire, Affinity Group Publishing, Perspectify and the Newsmatics
News Index.

Contact Information:

Company Name: Newsmatics Inc.

Company Address: 1025 Connecticut Ave., NW, Suite 1000, Washington, D.C. 20036
Company Phone Number: 202-335-9494

Key Contacts:
Jeremy Fields, VP of Corporate Development: Jeremy.field@newsmatics.com
Fred Gautreau, Strategic Advisor: fred.gautreau@newsmatics.com

Company Website: www.newsmatics.com

Newswire automates media and marketing communications for large
and small businesses around the globe, delivering the right message to the
right audience at the right time for the right purpose. Newswire's core
offerings include both a la carte press release distribution solutions and
the turnkey Press Release Optimizer program.

Contact Information:

Company Name: Newswire

Company Address: 1 Glenwood Ave, Suite 1001, Raleigh, NC 27603
Key Contact: Jennifer Hammers

Contact Email: jennifer.hammers@issuerdirect.com

Company Website: https://www.newswire.com/



https://www.newsmatics.com
https://www.newsmatics.com
https://www.newswire.com
https://www.newswire.com

PRophet -

Onclusive is a world leader in media intelligence technology and services
dedicated to supporting PR, Communications and Marketing professionals.
We deliver leading-edge innovation, human expertise, and unmatched
media reach in a suite of media management, monitoring and analysis
solutions that support every stage of the communications cycle. Our unified
platform and services enable our customers to make fast, accurate, data-
driven decisions about their communications and marketing strategies,
allowing them to prove and improve their value.

Contact Information:

Company Name: Onclusive

Company Address: 19 West 44th Street, Suite 300, NY NY 10036
Company Phone Number: 212-937-8773

Contact Name: Zack Jenkins

Contact Email Address: zack.jenkins@oncusive.com

Company Website: www.onclusive.com

PRophet is the first and only generative and predictive Al Saa$S platform
built by and for PR professionals, offering a range of tools to generate,
analyze and test new content to predict earned media interest, reach and
sentiment, as well as create personalized influencer marketing programs
and media monitoring alerts.

Contact Information:

Company Name: PRophet

Company Address: One World Trade Center, Floor 66, New York, NY 10007
Contact Phone Number: 701-226-6512

Key Contact: Kendra Lewellyn (she/her), Digital Marketing Manager

Contact Email: Kendra.Lewellyn@PRprophet.ai


https://onclusive.com
https://onclusive.com

& Prowly

A Semrush Company

r

PURDUE

UNIVERSITY.

Prowly is an all-in-one public relations management platform that
helps growth-oriented professionals earn media coverage through creative
storytelling, personalization and innovative technology. Users are able to
foster long-term relationships with journalists by drafting effective
strategies based on industry data, and prove their value to clients and
stakeholders with easy-to-understand insights.

Contact Information:

Company Name: Prowly

Company Address: 800 Boylston St., Suite 2475, Boston, MA 02199
Contact Phone Number: 800-815-9959

Contact Email: viktoriia.stepanova@prowly.com

Company Website: https://prowly.com/

Learn to transform perspectives with the top-ranked online M.S. in
Communication from Purdue University. Our innovative courses offer
flexibility for working professionals. Plus, concentrations in PR, branding,
health communication and more, allow you to customize your degree. For
a fast credential, explore our graduate certificates and earn credits that
transfer seamlessly to the graduate degree.

Contact Information:
University Name: Purdue University

University Address:

Brian Lamb School of Communication

Beering Hall of Liberal Arts and Education, Room 2115
100 North University Street

West Lafayette, Indiana 47907-2098

University Phone Number: 765-496-0990
University Email: onlineadmissions@purdue.edu

University Website: Purdue Online Communication Programs



https://prowly.com
https://prowly.com
https://www.googleadservices.com/pagead/aclk?sa=L&ai=DChcSEwjft92hqsSDAxU3lloFHT8vCQwYABACGgJ2dQ&gclid=Cj0KCQiAy9msBhD0ARIsANbk0A_USzRy-CQqpAz7PRWt0eT2Qe9R8KyMUEF-IdzXLEr_e_G6y06vVFUaAnQ6EALw_wcB&ohost=www.google.com&cid=CAESVeD2LYPUrs14PE5yTNHEgQ9w9wYapyLsrdFI2-t5mWtValw3tz0EUJXhFTSh_AQELx4c7NbYwdREW7Vj3CW_kwMkMATZyR0snjRZj1X1AS7puXU3G34&sig=AOD64_1SFmNv2dJCVcNm_aq3sj226QYqJg&q&adurl&ved=2ahUKEwjnudihqsSDAxXEtYQIHcYCDLQQ0Qx6BAgHEAE&nis=2
https://www.googleadservices.com/pagead/aclk?sa=L&ai=DChcSEwjft92hqsSDAxU3lloFHT8vCQwYABACGgJ2dQ&gclid=Cj0KCQiAy9msBhD0ARIsANbk0A_USzRy-CQqpAz7PRWt0eT2Qe9R8KyMUEF-IdzXLEr_e_G6y06vVFUaAnQ6EALw_wcB&ohost=www.google.com&cid=CAESVeD2LYPUrs14PE5yTNHEgQ9w9wYapyLsrdFI2-t5mWtValw3tz0EUJXhFTSh_AQELx4c7NbYwdREW7Vj3CW_kwMkMATZyR0snjRZj1X1AS7puXU3G34&sig=AOD64_1SFmNv2dJCVcNm_aq3sj226QYqJg&q&adurl&ved=2ahUKEwjnudihqsSDAxXEtYQIHcYCDLQQ0Qx6BAgHEAE&nis=2
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TVEyes is a global leader in audio and video intelligence. Our powerful
tools turn audio and video content into actionable data. With global coverage
and scale, industry expertise and technology solutions built for data-driven
decision makers, we are leverage next-generation technologies to unlock
value from unique and essential content.

Contact Information:

Company Name: TVEyes

Company Address: 1150 Post Road, Fairfield, CT 06824
Company Phone Number: 203-254-3600

Company Email: hello@tveyes.com

Company Website: www.tveyes.com

The University of Delaware’s Online M.A. in Strategic Communication
will help you improve your skill set and gain a competitive edge, whether
you’re early in your career or an experienced professional. Courses are
taught by renowned faculty with Ph.D. degrees and seasoned practitioners
who are experts in their industry. You’ll study the principles, theories,
research practices, and ethics of strategic communication. Then, you can
specialize your curriculum to best meet your career goals.

Contact Information:

Company Name:
University of Delaware's Online M.A. in Strategic Communication

Company Address: 250 Pearson Hall, Newark, DE 19716, USA
Company Phone Number: 302-831-8041

Company Email: comm-staff@udel.edu

Key Contact: Tara L. Smith, Program Director

Company Website: https://stratcomm.online.udel.edu



https://www.tveyes.com
https://www.tveyes.com
https://landing.online.udel.edu/mcom/?utm_source=Events&utm_medium=flyer&utm_campaign=COM_Events&utm_id=DEL-COM%3f
https://landing.online.udel.edu/mcom/?utm_source=Events&utm_medium=flyer&utm_campaign=COM_Events&utm_id=DEL-COM%3f
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YOUR TOOL TO WRITE RIGHT

Searchable, customizable and
updated throughout the year

apstylebook.com/prsa




CISION One

it Tieneline O

Unlock the Power
of Al for PR & Comms

The all-new, Al-powered PR platform that works hard,
so you can work smart. Get ready to transform the
way you and your team work.

Discover CisionOne -



https://www.cision.com/lp/cisionone-demo/?utm_source=google&utm_medium=paidsearch&utm_campaign=bol_software_us_en_prospect_engage_kw_brand&utm_content=brand&utm_term=cision%2520one&gad_source=1&gclid=CjwKCAiA7t6sBhAiEiwAsaieYtu651YgkOhzAAoClWpDgOlj8bBjExEBtPoTMFFyjEmvxiJxhJEbrxoCrogQAvD_BwE
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Strategic Communication

* 36 Credits

A graduate program offered in different * Same Curriculum
formats for professionals at every stage PRI S
of their careers

Full-Time Part-Time Executive
i Early-career communication Individuals employed full-time with Individuals employed full-time
pplicant
Profile professionals or career-changers around 3-8 years of professional with 6+ years of experience as
work experience a communication leader
Course Formats On Campus: Must be based Hybrid: Combination of on-campus Hybrid: Combination of on-campus
in greater NYC area and online instruction and online instruction
Study while employed; can be based Study while employed; can be based
in or outside greater NYC area in or outside greater NYC area
Duration 12 or 16 months, full-time Up to 3 years, part-time 16 months, part-time

Scan the QR code to learn more Eall 2024 :
Applications are now open




o6 Energize Your Brand. Drive Revenue.
Transform Your Business.®®

That's how our clients describe our impact.
How do we do it?

EXPERIENCE.

30+ years of diverse and multifaceted

experience with iconic brands

EXCEPTIONAL CLIENT EXPERIENCE. v’;}‘

100% of clients® would recommend Fionix.

ANTI-AGENCY APPROACH.
Forget the high overhead, bait and switch

with account teams and constant upselling.

RELATIONSHIPS.

As trusted and natural connectors, we

know the power of people.

Elevate your business with

the power of strategic
communications.

=IONIX

THE STRATEGIC COMMUNICATIONS AGENCY

FionixConsulting.com



Fullintel

For The World’s Largest Brands
Driven by human curation, and powered

by PredictiveAl™, Fullintel surfaces insights
that make brands smarter and faster.

.

Accurate & beautiful executive briefs

n”l l Human
-"' Analysts
delivered before your day begins

ttasds I
AMEC Award Winning analysis g, o .
that prove the value of PR ;E PredictiveAl™
Dashboards and analytics without T —
noise or clutter —

Industry-trained media analysts with F&
market-specific expertise Complete

& Media Insights

24/7, 365 Crisis management services

AR REQ

J

When you combine expertise and speed with a human touch,
you get insights that will drive your strategic programs with confidence.

Want to learn more?

Enter the Media Monitoring Discover Insights That
Toss-Up Challenge (avitabte nov. 13-15) Matter To Your Brand

Enter for the chance to win
1 Executive-Tier Media Monitoring Package Claim Your Free

+a $200 Amazon Gift Card 2 5
: Media Intelligence Report

Visit Booth 122 or visit our site to learn more

www.fullintel.com/PRSA-ICON www.fullintel.com/PRSA-MIR




GLOBAL ISSUES.
GLOBAL CITIZENS.
GLOBAL CAREERS.

Ranked in the Top 5 "Best Online Master's" Public Relations
and Communication programs by BestColleges.com, 2022

Now more than ever, there is
a growing need for strategic,
effective and empathetic
communicators --
communicators who are ready
to listen and respond to
crises and issues impacting
our world. Gain a global
perspective in strategic
communications and become
a socially responsible

leader and innovator at the
highest levels of corporate,
government and non-profit
organizations -- all within 12
months, from anywhere in
the world.

Communication

FIU

Master’s in Global Strategic Communications

@FIUGSC | carta.fiu.edu/GSC | gsc@fiu.edu
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Discover Collaborate Send personalized
journalists as ateam pitches

' =

sl -
Monitor Measure
coverage success

...all in one powerful,
easy-to-use platform




NEWSWIRE

Distribute the Right Message
to the Right Audience at the

Right Time

Newswire provides companies around
the globe with press release distribution
services that help them distribute the
right message to the right audience at

the right time.

These services include its Press Release Optimizer,
press release distribution, media databases, media
monitoring, and online media rooms to help

companies expand their reach.

Trusted by Thousands
of Companies

Hogan

Lovells =

ESSILOR

X

ASHLEY TALBOTS ILLINOIS

NEWSWIRE

One Glenwood Ave. Suite 1001
Raleigh, NC 27603
newswire.com | 800.713.7278
sales@newswire.com

D in J(©

@ #1in customer

satisfaction since
2018

® Bestinclass
science, process
and technology

@ Simple, Targeted
and cost-effective

Newswire continues
to provide industry
leading solutions

G/

Leader *___
{—sonic S| Top Rated
2023 e
< Capterra

KEY CONTACT:
Jennifer Hammers

Executive VP of Sales & Marketing
jennifer.hammers@issuerdirect.com
919.481.4000
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Make fast, accurate data-driven
decisions about your comms strateqgies
with Onclusive.

Plan PR
> Manage PR
> Monitor PR
2> Measure PR

Prove and improve the
value of PR

Onclusive

www.onclusive.com




pl‘Ole prowly.com

All-in-one PR tool

« Media Database

« PRCRM

* Press Release Creator
e Online Newsroom

« Media Pitching Tool

e Media Monitoring

PR reports

Visit prowly.com
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TRANSFORM PERSPECTIVES
DRIVE THE NARRATIVE

Online Master of Science in
Communication
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Elevate your communication career with a Purdue
master’s degree.

CONCENTRATIONS:
« Strategic Communication/Public Relations
» Branding and Marketing Communication
« Management Communication and Leadership
» Health Communication

GRADUATE CERTIFICATES:

Get a jump-start on your master’s with a
graduate certificate. These quick credentials can

be earned in 6-9 months and all credits earned I
transfer to the master’s degree. PURDUE HAD EVERYTHING | NEEDED, | WANTED A

PROGRAM THAT WAS FLEXIBLE AND ONE THAT 1 COULD
Specialize in: PURSUE WHILE WORKING FULL-TIME. PURDUE HAS

: i"ategiC ,COW"‘“”‘;aL“"'; 'V'a;ageme”t HELPED MEEXCEL AS A STUDENT AND | FEEL PROUD TO BF
Sz e el e Bl AN ALUMNA OF SUCH AN AMAZING SCHOOL.
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Take a giant leap forward in your career with
Purdue University's 100% online programs.
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ONLINE MS COMMUNICATION
ALUMNA

Online Master’s
In Communication
Programs

{MASTERSINCOMMUNICATIONS.ORG, 2023)



FIND IT
HERE

Global audio and video
Intelligence for data-driven
decision makers.
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nine M.A. in
trategic GCommunication

e Network and advance your career through o Courses taught asynchronously by
virtual professional development workshops full-time scholars and industry executives

d ind k i
and our InQustry speaker series e Only 30 credits to complete your degree

e Specializations in Public Relations or

Digital and Social Media > 1o (GHE raguitead

LEARN MORE AND APPLY NO\IN SITYOF
stratcomm.online.udel.edu FIAWARE;




More than just a book, Guinness World
Records helps organizations engage
audiences, create shareable content and
tell authentic stories that generate media
impact, all through the unique lens of
record-breaking.

Whether the brief is to launch a product,
activate a sponsorship, increase brand
awareness or celebrate a milestone, our
team can ideate a world record to achieve any
campaign objective.

CONTACT:
Company name: GUINNESS WORLD RECORDS
Address: 39 Broadway Suite 840 New York, New York 10006

Website URL: https://www.guinnessworldrecords.com/
business-marketing-solutions

Contact name: Ralph Hannah
Contact email address: ralph.hannah@guinnessworldrecords.com

Contact phone number: 786-495-4747
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. Newsmatics www.newsmatics.com

.. A NEWS TECH COMPANY

Changing the World, One News Product at a Time

RESSWIRE

Everyone's Internet News Presswire”™

#1 Press Release
Distributor for SMB/SME

wWww.einpresswire.com

Q 7 PERSPECTIFY®

AFFINITY

GROUP FUBLISHING

Think Globally, Read Locally Building News Transparency
3,900 Publications Using Product Labeling
www.affinitygrouppublishing.com www.perspectify.com



Oct. 15-17, 2024 | Anaheim, Calif.



https://www.prsa.org/conferences-and-awards/icon-2024
https://www.prsa.org/conferences-and-awards/icon-2024



